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To effectively operate and plan your business, organizations must have timely access to third-party, open sources
of information such as press and analyst publications. Marketing, sales and press departments must take that data

and provide senior management with reports that capture the state of the market, ongoing PR activities and the
actions being taken by competitors. Typically, this information must be aggregated and issued on a daily basis.

What are the challenges in digest compilation?

* Gaining access to every national newspaper and magazine.
* Preparing a digest in a couple of hours.

* Giving the digest the look and feel of the original material.
* Composing an analytical preface to the digest.

To accomplish those goals efficiently, technology is needed, which meets the following requirements:
* Easy to use.

* Undertakes technical duties such as information distribution and page make-up.

* Competently deals with text and images.

Luxoft Media Digest

The Luxoft Media Digest Solution delivers real-time access to media, analyst and industry publications. It repre-
sents an efficient way to gather and analyze third-party information. It offers real-time access to vast online reposi-
tories, searching it for information critical to decision making, problem solving and daily operations.

Luxoft Media Digest Approach

Luxoft Media Digest features:
° Automatic mass-media data
acquisition and distribution

Get data from Shortl ‘ « User-friendly interface
mass media analyz + Automatic makeup of text and
o photo digests
* Ability to create analytical
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prefaces and article annotations
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Luxoft, based in Mascow, has been in BC since late Hovember and intends to smplay about 15 peaple by April. The
BEC News

company’s Canadian operation is being led by Michas! Wax, a Russian native who originally formed a relationship with
Luxoft when he designed some software for IBE Group, one of the country’s biggest IT companies. Luxoft is IBS's
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Wax, who came to Luxaft fram WebCT, said the Canadian office is already deploying some of its staff to work on prajects
st iocations in Seattle (near to Boeing, one of its biggest customers) and Paris, France. Luxoft has not signed any v
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Content presentation via Stay Competitive with Luxoft has the tools and content
Microsoft Publisher Luxoft Media Digest to provide competitive advan-
The look and feel of any digest is By capturing the full picture via tage — delivering relevant, in-
important. Luxoft Media Digest compilation and analysis that sightful information in an easily
incorporates images and text spans web-based media sources, digestible form — right at the
to prepare a digest with its own blogs and message boards, an point of decision.
unique style. organization can improve deci-

sion making and gain competitive

advantage.

For more information about Luxoft Media Digest please contact:
US Sales: Lev Saks +1 (212) 964-99-00 (ext. 222); Email: Isaks@luxoft.com

EU Sales: Michael Friedland +7 (495) 967-80-30 (ext. 5600); Email: mfriedland@luxoft.com
www.luxoft.com




